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Gore Medical Website

The Gore Medical website was part of a larger project to 
redevelop the Gore digital ecosystem from the ground up. 
As a public-facing website, our team was able to take the 
prior work we had done on a Gore B2B website, and

adapt it for more consumer-friendly use cases. This 
included larger expressions of the brand identity, a more 
editorial cadence, and expanded photography usage.



Gore Medical Website

An important aspect of this project was the website was 
to be launched for the Japan market first, meaning we 
needed to make a non-Latin version of every page. This 
wouldn’t be as simple as copy and pasting Japanese text

onto the English pages, so we consulted with a team in 
Japan to understand the needs of a Japanese design 
system, specifically the type stack. The resulting Japanese 
pages in turn affected our original English designs, as

too much of a design drift was noticeably increase the 
development time.



Gore Medical Website

While this website was for a consumer audience, that 
audience group belonged to medical professionals. To fit 
the needs of the Article and PDP pages we built a wide 
array of information-dense components. The existing

Gore brand guides didn’t have a comprehensive data 
visualization section, so we expanded our design library to 
accommodate. All these components were further refined 
for both types stacks, as well as for mobile. 



Gore Medical Website

On the other hand, pages such as About and Education + 
Events were more editorial and community-focused, using 
components which reflected that. These pages let our 
team take the graphic and imagery content proved to 

us from the brand guidelines and expand their usage for a 
product design environment.



Gore Medical Website

All pages were built off of a two-tiered design library that 
our team had started building the previous year. The base 
tier included foundational brand elements that were likely 
to remain consistent from project to project.
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This was complimented by another library meant 
exclusively for this project, which contained a more 
consumer and editorial-focused design language. It also 
included both the Latin and Japanese type stacks. Both

stacks had many similarities to make the transition from 
one to the other easier, but nuances such as character 
count differences, legibility at small sizes, and typeface file 
size had to be considered.


